
Sample question from problem set:

MARKETING EXPERIMENTS 1

DESCRIPTION:
The Marketing Experiments modules explain how to design, implement, and 
analyze marketing experiments to improve the performance of the marketing 
function. This module describes advertising before-after experimental design, A/B 
web testing, and full factorial web experiment design. Marketing Experiments II 
then provides guidance for how one might extrapolate the results from the 
experiment to the full context for the product/service.

Tutorial: 
Problem Sets: 
Average Time:

22 slides
4 problem sets;  24 questions 

61 minutes


